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This is if! All the mailing list compilers on God's green earth can’t duplicate electronic 
selection! Old fashioned compilation methods are on the way out at Ponton’s! IBM electronic 
list-compiling equipment is on its way — with more coming fast! That's progress! That's 
eliminating the element of human error! 


Now—you can avail yourself of a totally new automatic process of mailing list selection 
and maintenance. Now — unexplored sources of new business can be yours. Wider coverage 
per list by Ponton makes this possible. And no other mailing list compiler can match this 
service! 


Take advantage of timely progress. It was never before possible with obsolete “hand- 
picked” list selection. Ponton has combined the quality of its mailing lists with the natural 
electronic ability of IBM equipment, so that you get better and greater list coverage! Put 
your finger on the one source of accurate, electronically controlled mailing lists. It’s Ponton, 
naturally! "& 
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... and what in the world is SIC? 


SIC meons Standard Industrial Classification. it's the Federal Government's system 
of coding and defining every single business in the land. To you, it means 

new horizons in marketing in planning in reaching just that segment of the 
market comprising your prime prospects. It means that you can refine your 
prospect list to a point never possible before. It means you can eliminate waste 
circulation in your direct mail efforts 


Creative Mailing Service proudly announces the completion of a major SIC list 
compilation . . . one and a half million names of American Business Firms. 


CMS would be pleased to explain how SIC con be integrated into your 
sales and advertising program. Just phone or write Bernie Fixler or Bob Dale. 





THE REPORTER OF 


Direct Mall 


advertisi 





224 Seventh Street, Garden City, N. Y. Ploneer 6-1837 
A MAGAZINE DEVOTED EXCLUSIVELY TO CONTACT BY MAIL 


June, 1956 


Volume 19, Number 2 
DEPARTMENTS 


COVER STORY 
SHORT NOTES 


A New Monthly Feature 

THUMBNAIL SKETCHES OF DIRECT MAIL SUCCESS 
—Edited by Peter Shugart : : ‘ 

REED-ABLE COPY—Conducted by Orville Reed 

DIRECT MAIL DIRECTORY 

DIRECT MAIL DAY DOCKET 

PERSONALITIES IN THE NEWS 

MY MAIL ORDER DAY—by Jared Abbeon 


FEATURES 


Part One of A Special Two-Part Feature 

SOME PLAIN THINKING ABOUT DIRECT MAIL 
by Henry Hoke ‘7 

Introduction 

“For The Record...” . 

How To Make Your Direct Mail Better 

Formula One 

Formula Two 

Formula Three 

Formula Four 


ADVERTISING’S OBLIGATION, SALES 
MANAGEMENT'S OPPORTUNITY—by Philip A. Sherman . 


THE POSTAL SITUATION : , 
A CHECKLIST FOR “SMASHING SUCCESS” 


Heary Hoke, Henry Hoke, Jr., 


Dudley Lufkin, John Patafio, Jr., 


M. L. Strutzenberg, Joseph K. Ross, Vid» 


F. Stern, H. L. Mitchell, 


The Reporter of Direct Mail Advertising is published monthly by The Reporter of Direct 
Mail Advertising Inc., at Garden City, New York. Re-entered as second class matter 
at Post Office at Garden City, New York, under the act of March 3, 1897. Copyright 
1956 by The Reporter of Direct Mail Advertising Inc 

SUBSCRIPTION RATES: United States, Possessions and Canada: $6. one year, $10 
two years, $15. three years. Fifty cents per copy. All other countries: $7. one year, 
$12. two yeors, $18, three years 

Midwest Sales Office: J. K. Ross, 670 N. Michigan Ave., Chicago 11, Ill. Tel: Mohawk 
4-4776. Western Sales Office: H. L. Mitchell & Associates, 3087 Saturn Ave., Huntington 
Pork, Calif. Tel: Ludlow 5.4668 

The Reporter is independently owned and operated in addition to thousands of 
regular subscribers, all Members of the Direct Mail Advertis ng Association receive The 
Reporter as an Association service. Part of their annual dues pays for a subscription 
Please address all mail to: The Reporter of Direct Mail Advertising, 224 Seventh 
Street, Gorden City, New York 


Salute Te 
A Grand Lady 
Of Mail Order 


r vil iT NI rit meeting of the 
V4 New York Hundred Million 
Club the members honored a 
grand (skip the old) lady in the mail 
order field. She got a cake with 
candles ind many toasts, The 
celebration was cooked up by het 
many friends in the club, such as 
Marian Armstrong, Sallie Weir and 
Edith Walker, who wanted to salute 
her on her birthday (she won't say 
exactly how many) and on het 
“th Anniversary of entering the so 
called mail order business 
The Reporte on hearing the 
plans, decided to join a cover sal 
ule long overdue 
Our cover girl is Willa Maddern 
of Willa Maddern, Ine., 215 Fourth 
Ave New York 3, N. ¥ who is 
of the prominent list brokers of 
the country She has been embroil 
ed in the fascinating mail order 
field longer than anyone else 
and her personal experience stories 
of past successes and failures would 
fill a book or books. She has known 
ll the famous figures during the 
ears of direct mail’s growth 
We'll give you a thumbnail sketch 
of Willa’s hackground 
She was born in Brooklyn, N. Y 
d has lived and worked in th 
etropolitan New York area all hes 
te Although Willa has always been 
lo eve think of getting 
i man had a lot to do 
, her career If it hadn't 
‘ r the founder of the Hundred 
Milli« Club, Willa might never 


have heard of mail order or direct 


ws shortl ifter she had fin 
yracde md high schools in 
that Willa « sunt intro 
to a triend the cir 
wager of Review of Re 
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Every man has 
a right to be 
conceited until 


he is successful... 
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Twenty-three years 
and about a billion 
Reply-O-Letters ago we 
thought we were some 
“pumpkins”. But as 
we've grown older, and 
a little wiser, we realize 
how much more there is 
for us to learn 


So we treat each new 
copy assignment from 
a customer as a new 
challenge. We work and 
slave over each word 
We argue among our 
selves and with our cus 
tomers, too, until all 
concerned feel that per 
haps we have the right 
offer, the right timing 
and the right combina 
tion of words 


The only thing we're 
sure of is Reply-O 
Letter itself. It has 
never let anyone down 
If you have a continu 
ing need for direct mail 
we'd be glad to talk it 
over with you 


23rd year of Service to “y 
organizations in every field 


WHEW YORK LIFE INSURANCE COMPANY 
RLM -ROYAL DUTCH AIRLINES 
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aus! o.tum 
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insisted shy 
om him She 
insisted 
invyhow and 
is a@ littl 
fairl 
through his life 
started mace 
ot her first 


well 


orona-Premiet 
was her er 

of mail order 
beginning period 
Woodward, Bob 
Norman Beatty 


Revieu 


7. 


were doing 
of Reviews 
Villa learned to 
their work. She 

bred Nd | ( of 
yblems of 


ind pre 


hig! is 

out the 

cal helps 

ing ma 

writing 

couldn't 

circulation 

renewals 

folded late in 
Time may 


A FEW OF THE MANY TOASTS TO WILLA MADDERN 


salute to the Grand Lady 
of the 
Book-of-the-Month Club 
— lo W » Rew 
knowing you all these 
field Walter F 
7 Her worm kis 


know her even for oa passing moment 


industry 


yeors and 


iness, honesty 
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beer an unforgettable experience 


be able to say ‘| knew 


espect or ratefulness. | join 


new lists Phere 

kers then. Willa had 

up 

owners te 

ther s closely as 

ciated will } orm on of the 

Hundred Milli Club and handled 

nost of ft details as Fred's secre 
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It was 

bred ne lett 


‘ cure 


Re riet 


ulation 


that 
mana 
Vacazine, a position 
shortly before his 
Willa Maddern had 
circulation) pt 
work 

circulath 

of the few 

{ that 

more 

schedulit 
such as 

of Mar 

the H. G 
which 


MLTR M) sete 


of Direct Mail. Her long ‘ all 


nd her great ntegrity have 
ember when we first met 


Grueninger, Dun's Review 
und desire to be helpful have endeared her to « 
r those who hove known 
Robert D. Chose 


her wher 


hases 


beer ' spiratior 8 | Edith Walker 


dealing 


her most of lives, it has 


Chase & Richardson 


and to say t with th 


Miss Maddern’s many friends to wish her good } 


fulfilled 


had previous 


subscriptions (dw 


business t« 
the manag 
publishe rs 


experienced 


Via 
Maddert 


“hie cidt 
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(ives her i 
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writter ‘ us im the 
that when the adver 


out, Willa’s cheek 


! Sa ‘ 


irrived the da 


the bill ind we 


ANNIVERSARY 


Frederick, Doubleday & Co 
d be the person + 

e ever ¢ r me the be efit 

Helen Buckley, Parents’ Inetitute 

persor success } ' + the help an 

Maxwell Sackheim, Maxwell Sackheim Co 

if we were to toke t old adage, ‘Ar » for Teacher lla Madder 


would have er ougl pple yet the WN ) a constant triend 


ind edificatior 


which is i 

prevaient 

And those wh 

ire prompt dont get thanked 

enough 

But Willa is like that honest 

punctual and everlastingly efhcient 

rhit { retiring 

friends 0 the 

Lieu day whi 

landed good vm and have recent! 

1 se { the | ess ‘ retired They miserable One 
Wil Maddern «+ vis othee once in a while 


with someone who 


She's takir n 


ene 


retirement 
yuldn t be there 
persor ill this worter knows the 
Hundred Million Club part for 
Willa was a joll iffair. We haope 
other readers of The Reporter will 
I salute b 
or a letter 


returns of 
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D. M. Advertising 


Creators & 
Counselors 


Want a basic library? 


Five dollars will bring you 

a complete report of the 

2 day Direct Mail Agency », 
Counselor's meeting sponsored 


by MASA 


Subjects range from “Costing, 
Bill ng & Profits to “Direct 
Mail IS a Major Medium 


Copies are limited—so send $5 
check, money order or cash to 


DMA&C GROUP 


18120 James Couzens Highway 


Detroit 35, Mic higan 
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ON MAY 22nd the House 
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There are all kinds of jobs 
for all kinds of enveiopes 
in DIRECT MAIL 


Experienced Direct Mailers have stated 
“The most effective mailing unit consists of 
an outside envelope a letter, circular 
reply form and business reply 


Here in the I S b envelope lirne you have 
lor, fastening method 


enve lope . 


i wide 


choice in style, size paper, cr 
need yotnig and coming and for 


for every 
e you used the new 


“stunts,” too. For example, hav 


“ ’ ) ! 
advertising picture window” envel pe? It's an idea 


he booklet, “How 
of Direct Mail 
reference, and 


Advertising De 














SIMPLE RETURN-ADDRESS LABELS 
I t Life Insurar o , . te 


OOo 


THE COPY CATALYST 


Kin 


Pest! Get an Adverkit! 


Plan colorful compaigns from an idea- 
packed portfolio of over 100 divect mail 
samples 


Create action-getting, bes t-of-industry 
mailing pieces from a new selection of 
jumbo Cards, Flash Bulletins, Cartoon 
Letterheads, Eye-Stopper Envelopes, and 
Gimmick Mailings 


All AdverKit items created and pre- 
printed by American Mail Advertising 
Your sales message easily added using 
any office duplicator 


Mail $2.00 fer your AdverKit—refundable 


on ficet order r eee 
ILLUSTRATED ENVELOPES PAY OFF 


NVTTRCT TT TIL book. The sim @ but eo en ~ Mane ee 8 a 








INCORPORATETE 


eee 


ELECTION 

Letterheads pad od ge algae oss peice = » 

Flash Cards! yi : ) 4 ine Company Philadelphia 
= ’ ind Towne Manufac 


Timely colortul low-cost Electior 
7 ame city Beautifu 


theme backgrounds on which to tell 

YOUR story They're terrific! Get 

eee ll) me ale ee “ ch pay booklet show 
DISTINCTIVE ADV, SERVICE die~ ction of a Yale and 
Lveon Block Bidg., Albany, N. Y To wire rope electric hoist. As page 


section reveal 


vellum cover! 


of the hoist 
ne the benefit 
printed below 


aettet 
ondertul example 


. WISE TLE ac Ui alisn howing how vou can put bs ion to American Her- 
get sales aimed ideas layour ' . . : chni mara r | theox nag 
Copy. tinished art tor direct mail BY : — ' 
MAIL tron a, DMAA Best of Industry 
Award winner: Beb Rainey & on the 
job tu ime } tec agency wit PPP 
tor Write tor proot 
nt w pays vo work with “une eave RECOMMENDED READING: Get 
{ ~ ty AD SCRIBE. copy of the Ay 14th, 1956 New Yorker 
‘oh Cunce pes 244), Honk Canin’ nagazine und read J. M. Flagler 
cm ng account of mail order cor LOCAL AND NATIONAL LEVEL 


national recegr 


timulating Mir mail method re 


“AUGUST Ist” 


(See Page 43) 
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ff with one color printing 
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inety, interest, appe al 
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ee 
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Howard Paper Mills Inc Franklin Ohi 








ms ~ eee «és THE STORY OF THE OLYMPICS 
SHORT | 0 ES) is a new premium booklet published 
by American Visuals Corp., 460 4th 

CONTINUED Ave., New York 16, N. Y. A 16-page 

5"x7” job in two colors 
Howard an rancisce sal ' 


gare past 














it contains a 


reakdown of the various Olympi 


winners and other illus 


trated features about the international! 


ports competition. Space on the front 


ows for advertiser imprint 


IT HAS FINALLY HAPPENED! The 


Reporter 


eee 


SCORING 
FORATING 
oe we a ewe 6 Oe A DIRECTORY OF U. S$. AUTO. 
:; —_ MOBILE DEALERS is hed 
t B. Klein Co. 27 E 

LY. tt 


with the 


SLITTING AND 


being publi 

22nd St New 
will the produced in 
first (a listing 
ord dealers price, $20 


vi this month. Upcoming other 
editions will include 18,500 
Motor ($30), 8,000 Chrysler 
lealer $20 9.000 
$20) 
rmation ny 


Kle in 


General 


dealer 
dealer 
You ca 


writing 


and 


other make car 


complete mie 


president Bernard 


MONTHS AGO in Short 


monthly 


SEVERAL 


N menti 


Vote we oned a new 


nagazine called New Products Digest 


devoted to listing and describing 


and patents a 


product 


order house ind other sale or 
The publisher are 

New Prod 
weekiy to ipecrit 


The 


titled 


newsletter 


product 


allabie to 


HAND LETTERING FROM FILM 


No premium...No extras 

All styles, including scripts 
Glossy print for reproduction 
24-hour service. Mail deliveries 
anywhere in the U.S.A 

Order from Style Book DM 
Free on request 


ry Film-Lettering Division 
RAPID TYPOGRAPHERS, Ine. 


305 EAST 46th ST., NEW YORK 17 
MUrray Hill 86-2445 














SEND FOR AN “AMPRO AD-FOLIO” 


Creative copy for letters that will sell for you. And 

we'll produce the work to your order-—Mail 
Also. custom Mimeographing 
Cartooning, 186M Composition. We 
querantee 


t to you postpaid 
Fiasth Cards 
jon | waste time, tpeedia tervice it our 


“SAVE BY MAIL 
ADVERTISING & MAIL 
PROMOTIONS, INC 


6200 Chester Ave Cleveland, Ohic 


Bow 1197 
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DO IT YOURSELF 


a ceo? Vage* 


= 


he last werd in paper type for offset 


ond electron § repreduction 


SETS EVERYTHING 


con eet heedlines and bedy 
text for eds, printed pieces of all 


Anyone 


kinds 


QUICKER, EASIER 


Preste Type comes on compact wooden 
type holders aligns avtematically 
to straight edge tabs overlop 
allowing special spacing for special 
letter combinations ne epaquing 
between letters required 


COSTS LESS 
Complete fonts trom 
$2.50 te $12.50 
Hos up te 62 different 
cheracters on a stick in 
pods of 50 each-—3000 


cheracters in alll 





PRESTO) write FoR 

it, | caTALos Showing 
F| 300 Type Faces 
PRESTO PROCESS CO. 


243 N WATER STREET, ROCHESTER N.Y 


Do You Use List Logie 7 


The most important single factor 
in a direct mail campaign 
j 
haased 7 


Register of Mailing List Sources 


iver 4.0 


LIST FINDERS 


119 Ann Street, Hartferd, Conn 
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CLASS FLATS 
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First Class Mail 


Postal Bulletin 
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LONG ISLAND BUSINESS pot pe 
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A Cupples 
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Personalized 

Envelope is the 

plus factor in the 

Direct mail sales league. 
A Cupples 

CUSTOM MADE ENVELOPE 
will enable you to realize 
greater sales returns. 

Let our art departmeiit 
assist you in planning of 
your Direct mail campaign. 
This is only one of 

the many services we 


offer, at no charge to you. 


upples 


envelope co., ine. 


360 Furman Street «+ Brooklyn 1, New York 
TR 5-6285, 6, 7, 8,9 


— OFFICES: BOSTON - WASHINGTON - PHILADELPHIA 
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Atlantic Duplicator ‘ 


Reproduction Department 
American United Life 
Insurance Company 


Indianapolis, Indiana 
When the job demands a smooth finish sheet that provides the 
maximum number of clear, sharp copies— put it on Atlantic 
Duplicator. An exclusive formula provides better body 
better absorbency...more efficient use of the duplicating e 


fluid. Controlled moisture content reduces spoilage 7 
° 
. 


The quality of Atlantic Duplicator can be seen at 
a glance. Seven colors and a clear, bright white 
provide a range for any office system and form e 


work. For smooth, fauitless duplication every e EASTERN 
time —run it on Atlantic Duplicator q Monite;, 
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TRCELLENCE IN FINE PAPER’ 
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SOME PLAIN THINKING 
ABOUT DIRECT MAIL 


An Interim Report... 


by Henry Hoke, Senior 


Clearwater, Florida to travel around a bit, either visit ome of my 
May, 1956 ing folks like Alice and Ralph cently when 
Thompson over in Winter Haven, ot { statement 


opened our new experimental 


sudience in Orlando re 
| made the same kind 
They thought I had 


r is NOW six months sin V 
| : ' o- ™ ittendi i” meetings making talks o1 cree our since coming to Florida 


editorial ofhee 1 Clearwater 
I orida Mo ed if} I ing Da 
1955. to b lot has hap 


been much chance to forget about direct’ mail 


pened ! om 0 friends 


might like t “ ‘ what the future of direct mail has devel 

we Ve beet 
In spite | - 

port im gomge to try to put down outheastern 

getting 


had thinking even though at times 1 made up if 


ippearing on panels There hast t ind was of a crusade to wreck 


Not so Think | have 


direct mail or lose interest in its al in idea which may help all of you 
fairs and problems Had the same idea in 1924, but it 
ome really serious thinking about got sidetracked in the hullabaloo of 
direct mails growth 


oped und in this six-month re For instance I attended the 


Conference of the 


on paper the main points of that Alumni Council at Tallahassee 


secretaries of univer 


write about direct , own thinking gets confused it ind college alumni associations 
he pas enty years - 
~ s twent school fund raisets Members 


hetween here ad (C,ar 


has been perfect what 


.“ se mail 
with telephone, Sound Scriber, good Economy 


Too Much Talk About er ne in advance copies of their 


promotion efforts for 


sis. More than half of one day 


oint certain devoted to private fifteen-minute in 


i darn pmo on views for 


personal advice 


actually own me ron ‘ selling res mal We have i platform appearance to draw 


m the attacks made conclusions from the interviews and 


have pointed with | material 


submitted. | found out 


direct ma what was wrong with the great ma 


ite ole iIpness mis of cont wily of the 


pressior Van of the ittacks efforts of the 


direct mail promotion 


s«hools. And | gave 


i! have been rustified ! the plain facts even if dis 


the wrong pol ; ouldn t find yone to dis 
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gh the sare procedure 
nvention of the Dia 


ly etitute held il Viarni 





Seme Piain Thinking 


About Direct Mail 


ville sevretar 

f Philadelphia if 
il members aend 
; month or an) 
postmar was 
reall , i sbout us with diaper 
ervies neces fron il over the 
cotuanitr irriving dail Some care 
postage dus ind one registered re 
turn receipt requested “pent several 
da yong ver material using bobune 
peneil, making notes Then a hell 
rai g appearance it Miami Beach 
with hard boiled brut helpful 

| found the same thir \ 

with diaper service promot 
» | found with alumni solicitation 
for memberships or funds It all fell 
inte i pattern And it's ll our 
laull meaning the promoters of 
direct mail. We's been talking too 
much about economy ana nat 
h about adequacy The new 


enoug 


h protize d by the 


romere if 


economy 


In addition to diapers and alumni 

I spoke it the 7th Annual Ad 
vertiain Institute in Atlanta, Geor 
pia for the third time) Have ip) 
peared also before the Tampa ana 
Oriando Advertising Clubs (Ruth 
Cardners last meeting before ahve 
left for New York to step into Helen 
Holby's shoes il the Advertising 
Federation of America). Helped the 
new Miami Direct Mail Club stage 
their first annual Direct Mail Day 
attended and was a panelist at the 
GAH (big shops) (,roup of Mi AS \ 
meeting at the Balmoral in Miami 
Beach In all these plac es, I've had 
a chance to see local direct mail 
work, talk to their creators or pro 
ducers and get behind the scenes 
The same old trouble spots appeared 
on the direct mail horizon With 
glaring glorious exceptions of 


courte 


A Return To Basics 


So it all boils down to this 
During all the past years of roaming 
around the country making speeches 
or analyzing direct mail programe 

I've always been trying to find 
something new to talk about 
something to dramatize direct mail 
Something to point with pride. | 
developed eight or nine fairly stan 
dard outlines from which | could 
talk, seemingly  extemporaneousl) 

always adding local color or 
last-minute timely items. Then | had 


rida with time t 
learn that the newer 
hrown away The 
irs and years 

the one most 

ne | talked 


the outline 
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mai 
The 

lends and fami 
ited Sometime the 


niature DMAA conventi 


Bailey 

Mass.; S 

St. Peter 

Willa and 

Atlanta; May Van 

New York; Floren 

npa; Dial Elkins, Washir 


your sear 


attermny 


dur 

new 
retaries 
real estate 


executiy 


Oo have l 


Reporter during 


ly not connectec 
porch gathering 


mn and direct 


from Atlanta t00dy 


nug and Thomas Dreier 


sburg; Sallie and Maxw 


John Yeck, Dayton 
lerPyl, Detroit; Phylli 
ce and Ray Krakow 
wgton, D. C.; Mi 


Kluttz Johnson Motor Lines), Charlotte N 


Fred Pinkerton, Montclair 
United Parcel), Pleasantvil 


editor Cedar Knolls, N. J 


N. J.; Adriana and Bert Barn 
le, N Y Joe Kes linger nw 
Angela and Arthur Cole (Photo 


Engraver Assn New York 


Als« Bea and Ferd Nat 


Stubt Florida Fruit Shipp 


itheim, Washington, D. C Bill 


ers Assn.), Orlando, Fla.; Marie 


and John Reay (Sutphin Ink Co.), Columbus, Ohio; Mary 


and Bill Segars (lettershop) 
wasser (DMAA Board men 
of Yoon Yun fame), Sands 
Mayer, Jr 


York; Jayne and Jack Lord 


Westport, Conn 


Frances and Roy Sheridan ( 
D. C.; Henry Hoke, Jr., Gar 
(DMAA Brooklyn, N. Y 
heusian Rug), Garden City 


(James True), East Orange 


Tampa; Irma and David Gold- 
iber), Atlanta; Fred Meendsen 
Point, N. Y.; Helen and Edward 
); Ruth Gardner (AFA), New 
(Howard Swink), Marion, Ohio 
Post Office Dept.), Washingtor 
den City, N. Y.; Stewart Jurist 

Charles Konselman (Karag 
N. Y.; Veda and Hank Ruby 


a Virginia Parsons (letter- 


shop) Dallas Rhea and Bill Ewald Detroit Mazie and 


Orville Reed, Howell, Mich 


States Trucki 


Jane and Fred Daniel (Mid- 


ng), Hinsdale, I! 
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HOW TO 


MAKE YOUR 


DIRECT MAIL 


BETTER... 








An Outline for Thinking... 





In How ro THINK Anort DiRect 
Ma October 1951). I 
gave fhilty or more collected formu 
las for better 
but for the 
they can all be boiled down to four 
simple formulas 

A lot of 


word “formula They sa f 


Ky porte r 
making direct mail 


purposes of this report 


people ( ke the 
rmulas 
restrict your thinking But not nee 
essarily so. A “formula * just a 
statement of rules or principles de 
veloped from experience bach may 
have acceptable variations 
But after analyzing thousand 
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direct mail efforts I believe most 


direct mail users would profit hy 


foll wing the four 


thinking 


formulas for 
given here The first two 
concern what you should think 

before 
other 


two deal with actual writing the 


before doing anything 


starting to plan or write. The 


hard pit h 


The first 
ceded by 
crack 


louse thing 5‘ up 


formula should be pre 
quoting the popular wise 
"Be fore vou salart to 


THIMK.” But 


slogan 


the fi. rmuia is 


eee FORMULA 
ONE 


There are two major quirks 
in human nature which act 
as obstacles to the success of 
any solicitation by mail 


(a) HUMAN INERTIA 
(b) MENTAL BEFUDDLEMENT 


caused by the tremendous 

constant competition for the 

recipient's time, attention 
and/or money 








Human inertia i» just 
highfalutin expressi« ‘ the 
ord laziness op ine 

uly is lazy They don't 

do invihing other 

ire interested in at 

The \ dont 

if mail in the first 
d much rather be golfing fish 


nant to 


siting swapping 
et indefinitel If more direct mail 


planners would realize this impor 


fant yo int there would be fe wer 


dull. tiresome. boresome, longwinded 
literary efforts which do not stimu 
late the recipient to jump out of his 
lazine 

take the word 
secretaries, | pointed out 
ustomary use of longwinded 
small lacking 
Don't they rea 
They 


ventually get hi 


eet in ty pe 
ind swing 

ilumni grow old? 
ed. They « 
The dont have tine or 
set in small 
Thank for 
found several extraordinary 
exhibited 


> Te ad duil copy 


are too lazy 


which could bn 


Louisville Ky 


ilumni are lazy. His promo 


Shively at 
knows 


tion pieces are lively, sparkling and 


must even for lazy 


lh ought to be good for he 


r 


people 


‘ u 
i ading 


been going to conventions for 
irs, reading The 
ing all the hooks he 


direct mail and mail order 


Reporter read 


‘ ould get on 


Florida, there's a 
xarnple of good thinking I 
heard of their 
fore until the Tallahasses 
The fellows who handle pro 

ions for Stetson University at 
ind and St Florida 
cognize this human inertia prob 
Dheir bulletins to 


= And down in 
perfect f 
had never work bye 


analysis 


Pete reburg 


frequent 
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slur ure samp ) may fold 


ere three pag printed 
iv wel le aches 12 und /or 14-point 
Baskerville on fine paper Dheis 
u hat oOrve;+r Thin 

i a beautiful thing in clear typ 
demand ‘ Pheir bev 
lets sits ut Deland 


ariel the (nm ia) | Petersburg 


hicotse ! igazine 


we we principall 
tography apie 

satisfying cop Designed ! 
under the skin of any 


neo matter he lazy | wae 


standing poly 
slumnus 


pressed’ with their wo 1 macte 

special trip to visit the achoaol “ 
compar ied hy bidw ard (rilliland fi 
rector of development. He introduced 
me to Gerald Horton Bath of Wash 
ington, DD. ¢ who is 
all of the 
the direct mail. No wonder it's good 


, 


responsible for 
planning ind writing of 
Cerald, at one time, was responsible 
for all the beautiful booklets pro 
duced for the reconstructed colonial 
village of Williamsburg Virginia 
Had a long talk with him. He doesn't 
think of his work as 


It's human contact or something. He 


direct mail 


knows people are lazy He knows how 
to get them out of it. Not by gad 
gets or ringing bells but by the 


shock of 


presentation 


weight of 
thoughtful 
Okay 


If you were in the recipient's shoes 


Impressive 
dy namie 


look at your direct mail 


would it wake you up or put 


you to ele U P 


Mental befuddlement, th « second 
obstacle 


ing competition 


is caused by surround 
Today 


thing is in competition with what 


every 


you are trying to put across Your 
piece or letter, even though it comes 
alone, must compete for favorable 
attention with television, traveling 
living and all the elements of pub 
licity in formation and solicitation 
crying for attention 

After spending several days analy 
zing the direct mail of diaper service 
companies | showed them copies 


of VUademoiselle 


shelter of 


Charm and other 
folks’ 


young 


so-called younger 


magazines I pictured : 
housewife who has gotten on the 
list of thom expecting” Her hus 
band has left for work, the dishes 
are done, the house straightened up 
She's taking a breather 
Mademoiselle, or something like it 


She sees the ads most all of 


reading 


ther pre fess nally good ‘at least 
ind quality 
omes And there's 


(" il diaper service 


in appearance 
The po =f 


a letter 


The envel [M ent too good and in 


my mee The in good taste The 
letterheas s shodd the processing 
not sincere | en 

int he 

subject 
npression ol cheap 
sits in her comfortabl 
surrounded by more tasteful 


petitior for her attention 


The Need For Upgrading 


ngratul tec the diaper eervics 


r great strides for 
ng their industry 
machines, scien 
methods to insure bacteria-free 
better management 


hadnt kept pace 


with mechanics ind 


products 
but their selliv 
management 
Some of the 
hers were 
ging abo 
(others were 
moaning hee 
their industry “ 
serviced about of 
only) 3067 of the 
babies born u 
nually | thought 
that was remark 
able 
mater 
eold the 
telling what would 
happen if the 
selling by mail 
was up raded only 
i little bit so that 
it would actually 

ompe t¢ favor 
ably for ittentior 

Same thing applied to alumni se 
retaries. Here in the seats of learn 
ing the secretaries (except in 
rare cases) try to cut corners on 
cost or don't know the best tech 
niques of mail order I pointed out 
to them some of their competition 
The alumnus, now a prominent law 
ver or businessman, has just finished 


Vewsweek of he 


innual report of 


reading Time or 
has just re acl the 
one of the Financial World's award 
winners. His secretary brings him 
the latest bleat from the old school 

soliciting his membership dues 
or asking { contribution. His 
achool thes iM grow dimmer is 
the years pass not strong enough 
to make him look favorably on a 
shoddy letterhead 

letter and 
sophome ri copy It just 


poorly construct 
insincere and or 


doesn t 


compete favoral for his attention 

I think most of us have forgotten 
about this siz pie formula tor think 
direct mail. We ire so 


ourselves that 


ing about 
mecerned shy ul 
orget the competition for 


An Example of Steady 
Improvement 
I was pleased up is 
bus p ‘ John Dear 
Motor Lines, In 
bulging. He had 
from the 
Springs of the 
Associatic He 


wor hi pp 


mnual 


iward | 

direct mati mnpaig of a 
trucking compar | looked at the 
portfolio filled with 
just about perfect, professional di 
rect mail (,00d  letterheads good 


round 


wWiitiriil 


superbly printed educ i 


People are lary They 
really don't want to get 
your mail. They'd much 
rather be golfing, fish 
ng, just plain sitting, or 
whatever they like to do 
best. To overcome their 
nertia your direct mail 
must arouse their nter 


est and stimulate action! 
tional pieces No wonder it won 
john i! d | 
industry had 


discussed how the 
whole uper ided its 


selling 


ght years igo | 
tended my first American Truck 


Asceociations convention in St 


seven oT ey 


The stuff | saw was generally 
poore Sore of the ofheers peo 
gized for the poor showing | vave 
the members sore well-meant hell 
raising based on these formulas 
principally the lack of competing 


favorably with thei sudience 


four years tater | Ippe srea at 
an ther of their conventions ! Bell 
eair. Florida. Was one of the judges 
Judges 


arguments John 


Impr ) nent was evident 
had score hot 


Dears outht won an honorary men 


tion. He was elated 
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judges 
terrify 
inners other equipment exhibitor 
couldn't erie ime a mailing piece ar d ask 
good ed ild tell him why it flopped 
He was selling a brand new type of 
would save diaper 


machine which 


operators rreal ! 


The n 


1K). Sore 


surns 
achine 
opera 


or twelve units 


“New” or “Untried’? 


Vl quick reaction to the piece 


created hb i local vivertising 


ndusti whi 

the selling cell 
iil is concerned 
That stor 
May Repor . . . , ler printed in one col ine 


Britant mailed with a printed pern Phi 


was that it was a che Ip hoe 


ype graphy was bad. On one small 
pictures of 
Poorly 


that ope rators dominated 


there were eight 
whine in operation 
you couldn't nee what 


Copy stressed 
Its NEW 
Well NEW 


can mean wes uw 
MENTAL BEF tried. The reciy 
mnt can say Let 
wait till Joe Doaks 


Befuddiement is caused ’ ; tests it ul air 


»y day-to-day compet ipproach was “4 


poor that it failed 


competes : } ' 


tion for attention. Your 
direct mail stir up a ripple 
with all media and evel though th 
many other factors in inventor ind id 
Atomic Age living whict - = ertising manager 
vie for your prospect's ; —_ n h ad sold persor 
time and attention. To « 7 —~ j illy a number of 
overcome befuddiement important installa 
try to put more humor tions The solu 
wind entertainment t nm was simple 


your direct 


I pet ide the 
technique 
Phere 

thousand top 
whine. A cheap 


uinswer. The could 


i! 

ering 
rtising 4 ‘ piece isn t important 
head re ty ibout one 
and j re ' ver the prospects for the 1 
industrial advert ( \ the circular isn’t the 
purchasit epal ' The 


purchasing agen ‘ mati typewritter 


afiord to send a 


personally iuto 
letter to each 


the picture whet ‘ 1 . pro pect with large gioss 


prints ol 
the machine in operation, with full 
printed details ind with cas 
histories of the first installatior 


lh orget the word new 


The Medium Is Not At Fault 


[his was a dramatic case t prov 

hie f that che iIpness ent the 

better « ! ) The needed an ¢ rpensive approde h 

and cheaper. | . ‘ , What if it costs a dollar 


solutior 


; prospect ¢ 
dollars’? A salesmen couldn't 
direct ( ‘ or thousand far-scattered 


where near that 


iverage industrial f v ! (jy 
upgrade h 
will ‘ mpetitiorn ( ni t were i; in 
but he's held back 
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e all been worried about the 
junk mail ancl the 


ur direct mail as a medium | 


attempts 


ilong with some of the 
iy such and such a 
direct mail is junk 
iwency executives 
ponding to a question 
1 vote of 9067 that 

Oo promote media 

is absolutely worthless. | think 
should all be 
direct mail has ac 
worked, It isn’t the fault of the 
that «a 


umazed that so 


nferior 


direct mail 
mpete for favorable atten 


t day 


much 
feverishly 


should ill concer 
with helping 
ected with the 


everyone 
field to upgrade 
direct mail. [| don't mean to 
wild on extravagant promo 
but sensible, steady im 

ment even if it does take eight 
is in the trucking in 

should drum this formula one 
producers 

Your direct 

good enough to over 


obstacles to the success 


(a) human inertia (laziness) (b)Men- 


tal Befuddiement caused by 


intense competition for attention 


Maybe your direct mail needs to 
mpete with TV for example hy 
cting more humor, or entertain 

or lightly-handled information 
laziness and 
ental befuddlement = b 


u cant overcorne 
dullness 
ipness or plain ordinary stupidity 
me some of you think this 
orter has gone sour on direct mail 
t isn't true. In spite of seeing 
inferior stuff I'm en 

! the upgrading steadily 

uld see the most beautiful 
tationery of the 
Viami Beach where the 
up of the MASA met Pro 


literature just as extraordin 


Balmoral 


creation and production was 


the same Miami gency 
& Whitebrook 


superiati e convention selling 


chure for the 


which creat 


fabulous Fontaine 
piece is so wonderful 
folders 


distinguished art and 


“4 lective space 


impossible to describe 


Incidentally 


what 
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About Direct Mail 
ention DMAA 
facilities like \ 
199% 


with a 


is place for a cons 
had 


there ww 


will 
This 


fe Ww 


never 
meet June 

southern gems along 
others equally intelligent, have set 
a new style in upgrading hotel direct 


John 
for 


‘ mething our friend 


for 


mail 
Patafio 
years and years 
We talked 
fellow who 


retail 


has been crusading 
with a 
upgraded his 
By a 
xpensive approach, he 
HO 
appearing his 
t let us tell the tery 
He is 


idea that mass circulation 


recently young 


has own 


store direct mail seles 


actually 
of the 
list He 
but 
thoroughly 


tive, ¢ 


sole orders 


(large 
nate. on 
wor 
its 
sold on the 
at a 


ewer 


vet 


sensational 


cheap unit price is not the an 
him He 


that a selective approach to a definite 


lor is demonstrating 


lv known list of prospects on an ex 


pensive cost-per-unit basis will sell 


“a good mere handine par kage 


about 


how 


let's stop bragging 
how cheap direct mail is 

economical it i how cost 
tact is 
form of ads 


con 
than any other 
All that is not 
Direct mail is ¢ upen 
do it 
ou waste good money 
do it 


perhaps im 


per 
much lower 
ertising 
urily ma) 
site It's expensive if you 
wrong for 
It's 
right 
of cont 


cessfully overcome 


expensive if vou exactly 


| XK pensive terms 
But when you su 
the 


mail 


per piece 
two obstacles 
then 


divide nds 


our direct has a“ 


chance of paying bigger 


moke! 
Wanted to pive 


rmulas 


run out of 
ou the other 
Oommen. on 
work 
cretaries 
trucking «ce 
ete 
thi Mil 
with brief com 
until 


important 


with « 


how ipplied to the 


ma 


lyzed for alumni diaper 


eervice operators mnpar 


ies, clothing stores 

I ive 
simply list them 
But 
July we ll 
illustrations 
them 


month 


space 


ments if you can wait 


wld more 
Trhisee | 


omments and 


detail to whi h 


ike ve 


lanes u 


help ! L 


can 


ur direct mail better 


FORMULA 


Two se 


People think they think 
but very few really 


think. 
People usually buy or act be- 


cause of what they rere 
about a product, service or 


organization 











f Oommen! \ 


fessors and the 


tirade against 
charts-statistics ce 
A ppe iis to 


powerful thar 
long stor, 


FORMULA 
THREE 


There are FAULTS 
in most inferior 
direct mail copy: 


the pro 
votre. emotion are more 


ippeals to reason \ 


FOUR BASI« 


letters and 


1. Useless and unnecessary 
words and phrases 


Improper arrangement of 
words and phrases 


Incorrect of 


thought 


expression 


Offensive and displeasing 
words and phrases 
= - 


Eliminate the four faults 


and you will be in better com 











Comment 
above 
lavorable atten 


petitive position for 


Here 
avoiding the four faults 
{l) The definition of 
is useless words. Cut them out 
L se talk Bus 
Re ed - column in The Reporter, and 
Hou lo Think fhout Direct Vail 
(3) You think you know what 
vou are talking about but the 
other fellow doesn't get it Be clear 
(4) Most offensive are sentences con 


taining l, we 


fion are acme guideposts for 


useless words 


(2) straight Review 


may 


our my. mine us 


When you use them you are puffed 
You 
the 
trving to 
should be 
Elis 
im THAT 
vlad te 

Recipient de 
el. His only 
ifter 


with your own 
looking down 
whom you are 
she) 


up importance 


are nose at 
little squirt 
influence He ' 
the Aero of the 

ill opinion 
| feel that vou 


our 


inate 


ending 


phrases rf 
would he 
cant 
interest 
what THAT 


omes 


Develop for your own use a 
logical formula or checklist 
for writing action - pulling 
copy 
. * 





Comment: All the 
formulas { their 
md o1 Some f 
they have no fi 
their work proves they 
charted 


experts have had 
AIDA 
writers 

but 


uncon 


own, from 
the best 
wrimuia 
think 
logical lines 
the 


eciously along 


For n own purposes formula 


rks best and most 1 


paragraph or page 


which we itural 
by sentence 
depending t length necessar 


P-P-P-P-P 


@ ricTURE what the 
means to the 
ture of benefits 
@ PROMISE by she 
mitior of 
offer fulfills of 
ture 


@ rrovei 


monials 


recipi nt 


wing 
how what 


oor’ ple tes 


your lescription by testi 


rsements histories 
or anything which adds 


Avoid 


ception 


@ ris 


want the prospect to do 


endo cast 
suthenticity 
any criticism because of de 
what you 


Don't be 


confusing Be a-b- 


by saving exactly 
evasive of speci 
fic. Write this paragraph first The 
after you kr ow 
ind 


suppe sed t ccomp 


others core easiey 


exactiv why vou are writing 
what copy is 
lish 

ers In letters parti ularly i PS 
helps Ir ight take the 
form of a 
for emphasis A ps 
the 


an extra push 


circulars, it n 

separal concluding box 
should re-phrase 
or repeat Not 


good for 


pieture oper 


Try this 5P formula 
. 
ost important 


direct iL iil 


four i 


iking 


The se are the 
formulas for n 
better 

There are mar 
they « the 


the our 


others 
oncern details 
giver above 
styles wr classes of 
selection of 
ing the right format 

if u think 


here 


Ippe is oF 


Re porte ; 


d pict itt 


it lul 


i fairl f the 


have 
versations 
! ont i¢ 
port 

But d 


Th 
" po tir 


che apness 
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{dvertisement: 


How to Measure the Effectiveness 
of Your Advertising 


One traceable response is worth dozens of ‘‘impressions.”’ 


cam 


an unprece 


otional 
KS! 
ntaines 


vill minimum 


xamination of your product 
picture we feel that our ex 
qualify us to be of 


ill you so, fran 


recommendation 


Applying Response Principles to Your 
Advertising 


Amazing Sales Results 


i 


MAXWELL SACKHEIM & CO., INC. 
545 Madison Ave., New York 22 
Telephone: Plaza 1-3151 


uenM 


7 — —<———— a aa <= ae ee ae ee 
Maxwell Sackheim & Ce., Inc 

545 Madison Avenue 

New York 277, 0.7 


City Srate 





This 


problem soli ing case history presented at N ) 


Direct 


Vail Day offers tangible proof u hy the medium is 


e ADVERTISING’S OBLIGATION 
© SALES MANAGEMENT'S OPPORTUNITY 


by Philip A. Sherman, Adv. Ver 


(oo 


Reporter's Note: F. W. Dedge Corp.'s ovt- 
Behind The Package” in 
dustrial compeoign was briefly outlined in the 
Oct, 1955, Reporter after it won least 


yeor's Henry Hoke Award. But the complete 


standing “People 


inside story of its reason, planning, execeu- 
tien and results woen't presented until Philip 
A. Shermen geve this fine presentation at 
New York Direct Mail Day this yeor. After 
reading it, you'll realize why this experienced 
ed meneger is convinced that direct mail is 
“Advertising 's obligation, soles management's 
epportunity 


DVERTISIN . we 
\ whether in the ulvertising 
agency or uw the 


chents owt ofr 


ganization ia to looking down 


divect 


its nose at For this par 


mail 
ticular and specialized part of any 


industrial sales promotion program 


can be next only in importance to 
product to sell 
sell it 
teammate of the 
party to the 


tie -toge ther 


having a worthwhile 


and a pre heient sales force to 


salesan in ‘ 


mail is a 
merchat 
dising ‘ that 
makes other 
reason for being 
of the elling 
in which it 
that is 


sales i" 


mpagn ’ 
uivertising pay off. Its 
sterns directly out 
proble m of the business 
used and 
obligati: n of 
understand its 


und make it part and parcel of 


is being 
why it ia the 
inagement to 
value 
theis 

1 am not selling any 
the 


that my 


sales strategy 


other form of 


advertising down river remem 


bering now own business 


responsibilities are for all promotior 


firm includ 
direct 
thing we do in any 


above for 


wtivily in my own 
mail 
form of 


stand by my 


ing advertising every 
sales 
development 


eutlis rood solid rea 


Bani 
Our experience es not 
us It s ¢ ‘ ofl 


that 


unusual to 


many such experi 


ences have stemmed right out 
ind its 
It is not the first fire we 
out or the last but | 
it here to that the 
direct ideas come right 


When fed 


cedure they 


of our business 


problems 
have put 
am using 
demonstrate hest 
mau oul of 


back into 


can pro 


your business 


your selling pre 
result 
It's we obligation 


these 


duce the maximum 


as advertising 
men to locate needs 


crib the 


and pres 
remedy. It's an opportunity 


for sales management when they ar 
accepted ind tied into the 
of the salesmen’s efforts 

| think | am safe in 
regularly 
seen Dodge Con 


puote d time after 


directi« 
saving that 


anvone of vou whe reads 


his daily » 
statistics 


per has 
struction 
men if 


tirre ou ad ertising 


cours iow that Dodge 
the tr Record, the maga 
vine ky workbook of the 


irchitectural profession. Some of you 


publishes 

clurai 
own is the 
nize the fabulous 
italogs that stretch for a 
half along the table of 


irchitect, engineer 


I expect recog 
Sweets ( 
yard and a 
every worthwhile 
ind designer in An 


ld be will yt make a 


erica Sut 


re asonalb!e 





wager that few 


working acquaintance 


desk 
15.000 users every Stick 


package we place o the 


of its envelope r s of 


Dodge 


paper 
known as Reports 

kach small sip is a timely report 
particular 


coverimg i stage if tiv 


development ol in individual 
construction project bach 
names, dates, places 
that offer vit 
ition for someone 
ul types « 
bridges 
Trained 
then 


tains 
criptions 
form 


gathered on 


houses, roads 
lon irket 
10690 of 
out of 78 Dodg 


strategically located 


al iti 


tigators 


cle ired 
thar 


formation is 

tomer not later 

day. These people 

thousan 

say 

calls each vear ane 

of travel miles. 
The service is 

customer so that 

that fit his p 


formation are sent t 


irticular 


example, one of our 
ikes stained glass Ww 
tell his 
osting $500,000 
make n 
he 


wind wes 


Dodge 


just the 
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who is 


whether they chureh 


window man us just 


S1G0.00 a year 

facturer of building 
SOU LAK) a year r dividin 
LOO different 
tiling the t salesmen 


eT the 


grest manu 

ils (wh 
us 
entire service int 


should 
its 


int 


anyone who can do for 


have any ad a sales 
Well ok this 


scene between a prospect at da Dodge 


customers 


’ 
iets on 


| robiem 7 


> ' 
he port saiesman 








The rt 
the 
ind 


sine 


just way Put 


out rked 


Oh 


witt 
they 
it us, and of « irs 
vcle t! did 
ll. But wt did | ippen « 
h to show that if 
th t 


wi 
sale iways 
throw them man 
ne 


! 


were w here 


il 


saics 
h tipper ri 
ten enoug we 
overcome 


idd a substar 


| uld 
would 
vrcss 


So we talked 
ner (,ot the 


But 


expenences we 
ibout the tough sale 
the nes they 
was that got 
Lher we had 

When 
Wi 


istomers 


our sacs 
our custe 


it 


supply 


what we 


just 
pect wants 
lot of ¢ 
able 
the 


read 


Send 


tell 
Nome 
stranger 

Wher 
Address 
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standout 


Just so youll have 


set of sample ho« 


your 2 
Peninsular 


Tuscan 


Compony 


Take A Tip From The CIRGUS 


show with our 


Make it to 
elements that make 


il 
be 
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For want of a nail 
the battle was lost... 


Remember? For want of a nail, all was lost. The shoe, 
the horse, the rider and the battle 


Also remember: for want of a thought, the battle of 
direct mail may be lost. For want of what thought? 


Why, the thought of enclosing your vital direct 
mail message in appealing envelopes that prompt 
your prospect to say, ““This looks interesting!” 


Now that’s the kind of customed designed envelopes 
that are available from Cupples-Hesse Corporation, at 
no more cost than ordinary, run-of-the-mill envelopes 


The only extra element is the thought of using 
just the right envelope for super-effective delivery of 


direct mail 


Write wire or phone us for samples of our spectacular 


Emboss-A-Tone envelopes that can help build your sales 


. 
* 
. 


Corre see HESSE 8 een 


N_ Kingshighwa 


CUPPLES- HESSE ome of Siehtges 
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JUST OFF THE PRESS! 


DUNHILL’S 1956 MAILING LIST CATALOG 
FREE to Users of Direct Mail 

Use this LIST CATALOG to locate your potential prospects 
over 3,000 different mailing lists conveniently arranged for easy 
selection covers all industries, all professions, all sections of 
the country, plus @ huge mail order section, listing hundreds of 
tested money-making lists of actual mail order buyers of mer- 
chandise, services ond publications 


Write on Business Letterhead for FREE Copy 


DUNHILL 
INTERNATIONAL LIST CO., INC. 


565 Fifth Avenue, New York Pleze 3-08633 
55 E£. Washington Street, Chicage — Deerborn 272-0580 

















ADDRESSING 
MACHINES 


offer you the only competition 


you can find in the Addressing 


Machine industry. 


Consult your yellow telephone 


book o1 Elliott 


write to The 
Addressing Machine Co., 
127 Albany St., Cambridge, 39, 


Mass 








DIRECT MAIL AND MAIL ORDER 


COPY 


Writer of Mall Order Letters that 
bring beck orders and cath 

Ceontecting Letters that create and 
maintaler qood wit! belween tales 
men's cattle booklets, folders 
brochures, house eorgens, circulars that 
do the selling jobs you went them 
te do. Fully indorsed by «@ nation 
wide cllentele. Winner of two OMAA 
Bewt of lndustry Awards Deartne!! 
Geld Medal editor of imP 
the world’s ematiest house orgen.” 


ORVILLE E. REED 


106 N. STATE STREET 
HOWELL, MICHIGAN 








We process advertising and sales letters 
Multi raph Mimeogr aph Ob flaet 


weemble and mail them 


with your enclosures 
22 W. Madison St 
alt FRanklin 2.4744 


© SC/SSORS-T/P ARTs 


The most convement and the quickest way to 
produce smart printed promotions is to use 
the Clipper Scissors-Tip way. Free sample 
copy, yours to use, no obligation Address 











Box 806 W Peoria, illinois 


“AUGUST Ist" 
(See Page 43) 
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we tied our salesmen right into the 
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for the sake of impact in the cam 
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as the first step in the 
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gram to sell the salesman on this 
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work i 
wi i 


prest 


that sales f 
i magnificent 
Of course we take credit 
our director of sales admitted 
omething to do with it. But 
in our hearts that without 
field managers and those 
we could pour 
in the world int 
motion and it would fall with a dull 
sickening thud. Selling our sales di 
rector and his staff is 5.O0.P. for us 
It's not only made our direct mail 
pay off, but it also has brought our 
whole advertising program into 
focus at all levels of the business 
from the litth girl clerks right up 
to the Board of Directors who, if 
they can't understand the why of 
an expense item, can sure understand 
a “pl fit We even converted the art 
work from our letters into a wall 
poster telling the kids how mpor 
tant we think they are ind hung 


the se pn sters in the othees where they 


work 


Decide for yourself whether all 
this care and attention t detail on 
such campaigns is good business 
People Behind The Package brought 
in 13,706 inquiries. We sold 2,079 of 
them The total revenue these new 
contracts produced umounted to more 
than double our entire vivertising 
ind sales promotion budget for 1955 
And believe me there was mighty 
little question of n budget for this 
year. Our sales director insisted of 
more direct mail and a ntinued in 
tegration into the work f our sales 
men. We learned that the best 
direct n . e right out of 
the business ' when plaved back 
rite 


duce 
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= change the whe 
[ tigner poetal r . > behind 


vee LT ae Cher 
POSTAL 
SITUATION 


r is STL CONFUSING. As this j ices performed the Post Office for ersonal matters, but the 
written there are all sorte of pre thre public goo ind also caused by il businesses. We 
phecies No one knows what to le thw re mrriize subsidy for ond umber of intended 


lieve some say we may get a rate (lass mail 


Samuelson s Mimeotorials 


imereas at the last minu before Fortune , , ne in ites April 1956 


ieetic ; ‘ i* " acle about the 
is no chance of a rate increase this he 


Congress adjourns. Others sa there situation 


n these 
ft anda “t expos of the dif 
year Sven though the House Com ficulties ' zing the Second 


‘ eit ! 
mittee will probably approve 5 Cves nz 


merheld's hl on May 22nd “et 


firet short note on page & written 


Class mn Some public ations petitior igainsat “ 


may , ws little as 3% of merheld has mn righ 


their true postal costs while others up as a pris ste Ge stape 


heavy with sdvertisements may le When Mi ~ 


as this report went to press) 

At any rate the hearings of the 
Hevuse Postal Affairs Committee 
were concluded on April 26, 1956 Or fu , , . . . 
kven though this reporter did not adie " e unpleasant parts Government Printit Othe 
attend any of the hearings. we feel 


urmmerty 
paying as ucl is OO? of their al Postal Bulletin and the 
located costs the Post Office Departmer 
of the recent closed House he ar tribute his slanted testi 


ines was the badgering of witnesses " ight } ive nade the « tuat 


very close to the ait tion thro gh . 
Pena Bee) 0m: Wash That has seldon occurred pe rviously | better hb including the 


the bulletins 


a Congressior poral ‘ ‘ wer ree cigt ed . le 
ton and New York Sone of the = S aly uf I il ral h ee . ' . ! . h ta 


reminiscent of the MeCarthy hear cutive manage! P 
ngs When Mareus R. Braun of Third Class Mail . 1400 G 
Kansas City app ired is president \. W Washingt ) { Hart 
of the Association of First Class statement was the wat presentat 


ing The badgering it times was mared b Harr 
reports gay details which were hard ' ” 


to believe Postmaster General Sum 
merheld pulled out all the stops in 
his propaganda ‘ Hiipaign He per 


sonally attended most of the com 
na ’ . ' it Mailers. he was given a rough time of the pre blems 


mittee hearings an unprecedent . 
. I The minute he had completed h . Department this reporter 


ed act for a cabinet memb r 
— prepared statement in attack was read if you have not seer 


Summerheld even went so far 
to announce in the Postal Bulletin o 
April 26, 1956, that excerpts from IMPORTANT: Be sure to read first Short Note on page 8 


his testimony plus excerpts fro 


made on Mir Braun personally ‘ innis testimony of Marcl 


well as on his business hy indivi by ii] means write { 


featimony of fo Y, Poe asters 
; shen | tmaster dual members of the committes The There may be i few left 


General Farley and Donaldson. had 


mbarrassing badgeris it ! 
heen re produced as a self mailer en rt Hfip Kigering continues If H arry M iginnis 


until om member of the committe 
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othioes Postmasters and other fhe ld es img ee a ; , ’ K wnt 


hammering slong these ines 


demanded that Mr. Braun produce 


olhcials were instructed in the Postal haps the day will come whet 


» copy of his personal income tax gress will have the courage 


Bulletin to distribute a copy to every 
statement for the committee tablish 


employ ee It must be wonderful to a postal pr licy, wherel 
have a < ipetive audience for this type Phe badge ring continued until public service functions w 

of person il propaganda And we another and more ~ naible mem be arated from the commercial 
wonder if this widespread distribu of the committee Representative ting division of the Departr ent 


tion of slanted testimony is a logi (Cross (R. lowa) stated that if such propriations will be obtained fr 


cal expense item for the Post Of a precedent was going to be estab Congress to cover these free publi 
hres Department and whether the lished, he would in turn demand that services and subsidies. The commer 
cost of it should be added to the every witness in favor of the bill be cial users will then pay their tai 
‘deheit which Mi Summerfield recalled to the stand and also pro proportionate share for handling 
howls so loudly about duce an income tax statement for each class of mail 

Throughout the hearings Mr perusal by the committee, including Lntil that day comes we will 
Summerheld continued to talk about that of Postmaster General Summer have these everlasting fights. But 
“deficits without any recognition held let's hope the fights won't get as far 
that a large amount of the so-called lt was reliably reported that wit into the gutter as they did during 
“deficit” is caused by the free ser nesses for Mr. Summerfield attempt the postal battle of 1956 
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You can get it 








ll from Mead—/ 


apermakers to America 


Printers Depend on Mead Bristols and Indexes 
for Quality and Printability 


them as economical as they are versa 


tile Available 


You'll be 


ph asant reactions from your customers 


sure of getting more 


when you deliver jobs printed on 


Mead - W breve Ilwright Bristol« 
and Blanks I hie “ 


I ricle 1c 
sturdy multi-useful 
stocks are just the thing for sparkling 
mctitie 


and different looking reply 


cards, die cuts, record cards, catalogue 


and a hundred and one other 


And you'll find 


covers 


everyday busine Be LIAO R 


in plate and antique 
finishes, in many useful and attractive 


colors, and in all popular weights and 


to you conveniently 


y comr 


sizes, they come 
packaged and ready for use 
Mead-Wheelwright paper merchant 
can furnish samples and details. Specify 


and use these versatile papers for good 


selling and for better LM pressions. 


THE MEAD CORPORATION 


pape rs ah fo Mood nan ta, U8 





Pape ’ make rs to 


ime rien 


West First 


Wheelwright Bristols, Indexes 
and Blanks by Mead 
e Superfine Bristol 
e Olympic Bristol 
Fiberfold Bristol 
e Strongheart Index 
e Made(w)right index 
e lonic Blanks 


Ask your Mead Wheelwright Merchant 
for samples of these papers 
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DIRECT MAIL SUCCESS 


 ecléted ty Peter Shugart- 


Ever since we heard 


Editor's Explanation 


his “Invisible Goldfish 


Angeles MASA convention (‘See October 


weve been corresponding about the possibility of 


this heen student of direct mail, who thinks 


know about the power of selective mail 


Peter Si 


digest of selected thumbnail case histories. If you 


elaboration on any porticular case which might 


problems discuss with a local or conveniently 
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more 
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apply 


kind of business send your authenticated case stories to Peter 


hugort 


folk aft 


give 


the Ss) ugart in care of Reporter of Direct Mail Advertising, 224 Seventh 


S$! 


page Garden City, N. Y He will respect o confidential information 


a monthly col and eliminate all dentifying names, locatio ; ails even 


small busines though he may be too busy on a new > :e onal s in the 


ts So News, page 41) to enter into correspondence 


We hope all of you will like this new monthly deportment Frankly 


would like further it is an attempt to needle the educated as well as the uneducoted 


to your own direct mail folks into thinking the right way about the medium 


placed, responsible 
if any of you house magazine editors or direct mail promoters want 


fo use any items in this department they must be reprinted 


roundup of ideas exactly as written and credited to The Reporter of Direct Mail Adver 


from authenticated but confidential sources). Now 


tising 
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A CHECKLIST FOR 
“SMASHING SUCCESS” 
kd Kelly 


Buffalo 
delightful 


‘ selling His 6 “it's in th Np, . 
vertege et , 5S -ne aR: 


fo be a Smashi 





iM increased returns 
‘ ai are sate 


mich stimulates 
the 1 rthers 
eek 


when your 
envelopes are 
designed 


reprint by 
Dre ad 


TENSION 
ENVELOPE 


WEW YORK 34, 4. Y. * ‘527 Filth Avenue DES MOINES 14, (OWA + 1912 Grond Avenwe 
ST. LOWIS 10, MO. * 500! Seuthwest Ave HAMSAS CITY 6. MO. © 19th & Compbel! in 
MINNEAPOLIS 1, MINN. + 129 Morth 2nd Si FT. WORTH 12, TEXAS © 5900 East Rosedale 





“ALL-PURPOSE” 
FELINS PAK TYERS 


ALL-PURPOSE be 
cause they will 
AUTOMATICALLY 
ADJUST THEM- 
| SELVES AND TIE 
TIGHT any light or 


heavy bundle 
| 


. 


package, box, with 


STANDARD STOCK in the capacity of 


SNAP-APART SETS wach model. there 
t ore several models 

CARBON-INTERLEAVED eo cheese fom 
Bills of Loading ALL-PURPOSE be 
CHECK Invoice Sets couse they will 
Statement Sets handle all the ty 
LIST Voucher Checks . 


Request For Quotation your 
efficiently than you believe possible 


ing problems in 


office, mailroom and factory more 


AND Purchase Order Sets 
WRITE Receiving & Beg. Ferme ALL-PURPOSE because they use twines 
Sales Order Sets ; 
from 3 to 24 ply as well as tapes and 
FoR Correspondence Sets 
nis up in 27 F braids 
; dive w ax Forms 
P 
serious note kd comments SAMPLES Snap-Address Lobels 
| public ity which has AND Registers & Register 
Forms 
di PRiC 
rect mail a | , wante H he RICES imprinted with Your Name 
ial ‘ ahve . ‘ ‘ 
th ; It 0 the tnt ote ALL-PURPOSE because these machines con 
mS SOue SaveE hens ~ _ 10 Day Shipment—Low Prices be controlled by foot pedal trip or auto 


} 


ALL-PURPOSE because anyone con ope 
n the rash rate them efficiently They ore sturdily 
constructed to give long dependable 


described high percentages { 
service 








, j j 
, the miediuin People wii anuays matic trip 


lik to et lette Vo amount of cn PM ee BAA. 
_ = ; arene aan 474 Company wet LET FELINS CUT YOUR MAKING COST 
au u y mpersonal eller wui i NOW 


ha ALLWOOD P. 0., CLIFTON, N. J 


chip away that basic « Plante: N. Y. City, Newark FELINS TING machine co 


Hellemlle & ¢ lifton, N j sesiw oe 
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"Reed-able Copy” 





A Murthy Clinic, Conducted by Owille7 Red 


the will sound the 
itiural W hres that temporal 
subscribe to Fred illy get 


per tele 


ito: THEY SAID ou li be 
issitied 


NI “ ris Hib Ir 
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pewriter and stil 

unde like the new 

Hany linge ¢ call, drop the whol 

Y READ! Ma ora walk. Or «ho 
bul it deo ()r take 


of writ i 


wher 


i. Roll strip labels 


2. Continuous pack form labels 
3. Addressograph electronic facsimile tape labels 


4. IBM Type 407 tape labels 
7 5. Tip on or fully apply Government 


stamps or premium stamps 
PV 


a, a 


=. 


| 


‘ 


Here is a fully automati 
high speed machine. It will toke 


post cards, insertion cards and all sizes 


‘ envelopes, brochures pamphlets light 
weight booklets, magazines, tabloids and 


flyers, accurately and quickly. Let us an 
alyze your labeling methods and show you 


how CHESHIRE equipment can help you 


CHESHIRE MAILING MACHINES, INC. 1644 N. HONORE ST 


.* CHICAGO 272, ILLINOIS 





AN CHEMICALS PASS 
Wit ALUMINUM KE 


PRE DING ROFITS 7 


“Som A PREMIER AUTO-FOLDER 


Anc-Para 


Corr ICH 


Coe? Bese, Closes? Oh tay, yun pays for itself in ONE mailing! 


Fully automatic 
compact Folder 
makes 7 most-used 
folds; up to 7,200 
pieces per hour' 
Easy to operate 
makes instant 
changes! Rugged 
Steel construction, 
handsome Silver 
Grey and chrome 
trim. Saves time, money, desk space 


LOWEST PRICED FULLY AUTOMATIC 


FOLDING MACHINE MADE! 
Hane Opereted $89.95, Power Driven $129.95 


Some territories still available on clusive tranchise. Write today 


MARTIN - YALE, INC. 
2100 West Fulton Street, Chicago 12, Illinois 





letters 


PHOTO- ENGRAVERS | 


You can measure the suc 


or granted 
your printed promotio mee mat 


| more accurately by selecting 

Say What Y e . daw 
y ” ov Moen getting A, Horan” in the preparation ot 
taxpayer quality Black & White, Benda 


gor & = : | y ds | or Color Proces printing pl ite 
‘he for . Im the production ‘ 


photo-engravings the human ¢ le 


salesmen cnont fa an aueat © Caster as th 


best of modern mechani 


one of your headaches? | nique 


Why not call for 


nf ake pe ndabl 


The 
bure I 
that } \ uld us 


Thee bureau ther 


resentative 


INQUIRE ABOUT OUR lémm SOUND COLOR 
FILM OM PHOTOENGRAYV ING 


: Operating Twenty-four Hours a Day, 
Four Shifts Every Work Day 
} P S. A py of 7 
Art and Teche ‘ 
Phot f 
| 


duct 
$2 0 





HORAN ENGRAVING CO., 


44 West 28th Street, New York 1, M. ¥ 
MUrray Hill 9-8585 
152 W. 23rd St., Mew York 11 | Branch Off: Newark, N.1, Allentown, Pa 
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P. oO. CRACKS DOWN The instructions specify that circu 


lar mail should not be treated as ur 


ON THIRD CLASS delive rable w he r the addresse¢ ha« 
MISHANDLING filed a change of address within the 


eity The mail should be marked up 

Ihe VP Othee Department ix und) delivered. Mail which is not 
getting tough about the mishandling delivered must be examined 

of Third Clase mail following expenenced distributor in 

mriar complaints from various loca to effect delivery if possible 

nmitiees, such as the The new instructions also demand 

Ddevr y , 7 that undeliverable circulars must he 

endorsed legibly to show reason for 

nondeliver the initiale of the em 

luesda plover making the endorsement 

meatrus should be placed on the article: and 

that the f he m a yrrier, the route number 

natter bocvealed bee given 


lerated If 1 are having any trouble 


Now SCRIPTOMATIC offers 

AUTOMATION — COMPLETE 
PUNCHED CARD SELECTIVITY 
with HIGH-SPEED ADDRESSING 
...in a SINGLE MACHINE RUN! 





ELECTRONIC SENSING 
MECHANISM 
PROVIDES 
LIST HANDLING 
FLEXIBILITY 
AND CONTROL 
Never Before Possible | 





By means of programming the data input panel on Scriptomatic's new electronically 
equipped addressing machines, you get selectivity on the basis of a particular 
hole punched in the master card or lack of @ hole or a combination of holes. 
This means you now can select, reject, print or skip cards at the same time you 
ore addressing them. Automatic counters may be installed to give you up-to-the- 
minute counts on all the "if", “and" or but" categories you have programmed. 


Sensing mechanism and master cords are designed by Scriptomatic specially for 
your individual requirements, or the master may be a standard punched card. 
Write today for more detailed information on this new development and other 


Scriptomatic methods and equipment 


+ @ registered Trade Mart of Scrptomatn 


SCRIPTOMATIC INC. Seuptomatic 


300 North lith Street, Philadelphia 7, Pa. 


with mishandlir eg of Dhird (lass 
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A GOOD IDEA 


Frank Rauchet 
Printing in SM. Lou 
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